WATERFALL & NATURAL WONDERS
CAMPAIGN

CHASING WATERFALLS ADVERTISING RESULTS

MARCH 1 - 22, 2026

AD SPEND CLICKS REACH
$600 8,477 159,240

INTERACTIONS i, IMPRESSIONS AVA | DY =(® VAL SAVAVASY
@ 3,733 &y 236,503 @ 20

NATURAL WONDERS ADVERTISING RESULTS

MARCH 1 - 22,2026

AD SPEND CLICKS REACH
$600 10,421 140,224

INTERACTIONS i, IMPRESSIONS VIDEO VIEWS
@ 1,162 &y 222,472 @ 55
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